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brand 
platform CONTEXT

The TCG world is growing fast but it’s still scattered. Across games, platforms, and tools,  
the experience remains fragmented, leaving the culture without a true place to gather.

VISION
When the TCG world comes together, the culture can gather.


CardNexus was built to give the TCG culture a place to gather. 
A shared space where cards, players and stories connect  
and where the culture can move, evolve and be shared.

MISSION
Let the TCG passion flow without friction.


We build the all-in-one TCG platform for players, collectors, and sellers. A single place to track 
collections, value cards, trade, discover, and connect, across every game that matters.


Designed by people who play. Built for how the culture actually lives.

Offer
Everything the TCG world needs, in one place. CardNexus is an all-in-one platform to collect,  
track, value, buy, sell and connect, from a single card to an entire portfolio, from casual players  
to power sellers. One hub. Every move.


A full-stack TCG hub that brings together:

Multi-game collection management

Live pricing & valuation tools

Integrated marketplace (peer-to-peer + pro sellers)

Advanced inventory tools for stores and sellers

Community features (profiles, connections, discovery)

Gamified layers and a brand-native universe

TARGET AUDIENCE

Players
Casual to competitive.

Collectors
From nostalgic hobbyists to ultra-high-end.

Investors
Seeking data, liquidity, and reliable infrastructure.

Shops & pro sellers
Managing large inventories and seeking modern tools.

Core users today
Players & collectors.

Expansion targets
Investors & stores.

ValueS

True Players
Built by those who play, collect and live the game.

Playful Spirit
We keep it fun! Even when it’s serious business.

Expert passion
Knowledge shared with energy and love for the game.

All Players Welcome
 One connected community from every realm.

Clarity First
Tools and info that empower, not overwhelm.

REASONS TO BELIEVE

Built by true insiders: lifelong players, collectors, and sellers who live and 
breathe TCG culture.

Product-led DNA with real depth in design, tech, and growth.

Already onboarding creators and their communities.

Supported by hands-on advisors with deep experience at companies like 
Sorare, Uber, and Amazon, plus top-tier TCG sellers and marketplace 
operators.

Building for liquidity, network effects, and long-term culture value.

Positioned to lead in a market that’s fast-growing and under-equipped.

Content 
style guide

Brand Personnality

By players. 
For the culture.
We’re confident without being aloof, witty without trying too hard,  
and playful because this world should be fun.


We speak with clarity, not fluff. And we’re building more than a product,  
we’re building a home base for the global TCG community.

Core Traits

Player-born
Created by insiders who live the grind.

Bold
Speaks up, calls out the legacy stuff, takes risks.

Immersive
Full of lore, metaphor, and quest-driven design.

Witty
Light-footed, sharp-tongued, fantasy-flavored.

Insightful
Backed by data, product smarts, and real-world use.

Inclusive
Open to all playstyles, all games, all roles.

CardNexus isn’t just building a database or a store.  
They’re creating a living market.

More users More trades Better experience More users

BIG IDEA

The Nexus Awaits
Every card, every game, every player, finally connected.  
CardNexus is the shared space of the TCG culture.

Storytelling

The TCG multiverse is vast. Pokémon, Magic, Lorcana, 
Flesh and Blood, One Piece and more, each its own realm, 
with its own champions, decks, metas, and legends.


But until now, it’s been a fractured existence. Players 
scattered. Cards isolated. Communities split across a 
thousand portals.


CardNexus is the Nexus: the one place where  
all games connect.


A living hub that unites collectors, duelists, investors, and 
traders across titles and timelines. Here, your Yu-Gi-Oh 
grails sit beside your MTG staples. Your Sorcery pulls find 
value next to your vintage Pokémon.


This is where deckbuilders meet dealmakers. Where shops 
meet grinders. Where every game has a seat at the table.


No more silos. No more portals to chase.  
The Nexus has opened. And you have the key.

CATCHPHRASES

Enter the Nexus
One portal. All realms. A new home for cards, collections, and the culture  
that connects them.

One platform. All realms. Every card, every player, finally gathered.

Where every game connects
Across realms and timelines, the TCG world comes together. All in one place.

All games. All players. One Nexus. Welcome to CardNexus.

Every card. Every game. One Nexus.
The multiverse was scattered. Now it’s connected: decks, deals, grails,  
and players, all in one living platform.

Track, trade, and connect: across every title, timeline, and type of player.

From decks to deals, manage it all. Buy, collect, track, sell. Seamlessly.

COPYWRITING 
GUIDELINES

Writing principles

Speak like a player
Write like someone who actually plays, collects, and trades, 
never like a tech platform.

Clarity comes first
If a sentence can be simpler, make it simpler. 
Clarity is a competitive advantage.

Fun is more than welcome but never forced
Wit and wordplay are great. Forced humor isn’t.

Show, don’t hype
Avoid vague promises. Show real use, real value, real benefits.

Inclusive by default
Speak to the entire TCG community. 
Avoid unnecessary jargon or ultra-niche references.

Tone of voice

CardNexus sounds like a smart, passionate friend from the TCG world: 
knowledgeable, playful, and always easy to understand.

DO
Be warm, enthusiastic, and confident 
Sound like someone who loves the game and knows 
what they’re talking about.
Examples


That card finally found its place in your collection.  
Nice pull.

This deck is shaping up nicely.  
Let’s see what it’s worth.

Use concrete, visual language  
Help players see what’s happening.
Examples


Scan your cards and watch your collection  
come to life.

Every gem, right where it belongs.

Show real value, don’t hype  
Be specific. Let the product speak.
Examples


Track price moves and catch the right moment.

See what’s rising, what’s stalling, and what’s ready  
to move.

Keep it playful with intention  
Light humor is welcome when it feels natural.
Examples


That binder was getting out of hand. We’ve got you.

May your pulls be shiny and your trades fair.

Be inclusive by default  
Speak to the whole TCG community.
Examples


Players, collectors, sellers: everyone’s welcome.

Whatever game you play, you’re at home here.

Allow light irreverence, always kind  
Use wit and self-awareness to sound human and 
relatable, without ever losing clarity or respect.
Examples


Looks like your binder was getting a little crowded. 
Let’s fix that.

That card’s been waiting for its moment. Nice timing.

DOn’T
Sound corporate or financial 
Avoid startup and fintech language.
Avoid


Leverage powerful tools to maximize  
portfolio performance.

Drive liquidity through optimized  
marketplace flows.


Do instead


See what your collection is worth  
and act when it moves.

Buy, sell, and track, without switching platforms.

Force jokes or emojis 
Personality ≠ noise.
Avoid


Your card is added!!!! 🔥🔥🔥🔥


Do instead


Nice. That card’s now part of your collection.

Be condescending or overly technical  
Expertise should feel helpful, not intimidating.
Avoid


Advanced users will understand this feature instantly.

This mechanic is trivial.


Do instead


Want to dig deeper? Here’s how it works.

No worries: we’ll walk you through it.

Exclude or segment the community through 
language 
Never create hierarchies or “insider vs outsider” 
dynamics.
Avoid


Casual players won’t care about this.

Only real collectors understand.


Do instead


Use what matters to you. Skip the rest.

From first binder to seasoned collection.

Force jokes or overdo it 
Avoid loud, exaggerated humor that feels artificial 
or gets in the way of understanding.
Avoid


LOL this feature is INSANE!!! 😂


Do instead


This feature does the heavy lifting for you.

Fast, simple, and right where you need it.

Yes. That card’s exactly where it should be now.

final remember

If it doesn’t sound like something you’d say at a game table, rewrite it.

Clear beats clever

Honest beats hype

Players always come first.

Tone modulation

Marketing & Website 
Enthusiastic, inspiring, clear

Social & Community 
Conversational, playful, reactive

Product 
Clear, helpful, lightly playful

Customer Support 
Human, empathetic, serious, reassuring

Legal & Compliance 
Direct, readable, professional

Useful word bank

Vision & World
Nexus
Hub
One place
Together
Connected
Convergence
Shared space

Game & Collection
Deck
Collection
Gems
Pulls
Binder
Sleeves
Sets
Rarity

Value & Market
Value
Track
Trends
Signals
Timing
Opportunities
Portfolio
Market move

Community
Players
Collectors
Creators
Sellers
Community
Crew
Folks
Everyone
Together

Avoid
Synergy
Disrupt
Best-in-class
Revolutionary
Unlock  
the power of
MVP / sprint / KPI

The CardNexus Golden Rule

If it doesn’t sound like something a real player would say, rewrite it. 
Read it out loud. If it feels fake, it is.

Logo

Logo

The logo features a sleek  italicized  all-caps typeface inspired by esports visual 
culture  At its core  a luminous card icon splits the name like a portal  inviting 
viewers into an energetic  explosive universe

Download

clear space

The logo features a sleek  italicized  all-caps typeface inspired by esports visual 
culture  At its core  a luminous card icon splits the name like a portal  inviting 
viewers into an energetic  explosive universe

X

X X

X

Logo icon clearspace

The logo icon may be used on its own in certain situations  In such cases   
a minimum clear space equal to one-third of the icons  width must be 
maintained on all sides

X

1/3 X

Logo icon background

The icon logo may be used tone-on-tone in the background  like a watermark

size

The logo is designed to remain clear and impactful at any size   
The minimum recommended height is 28 px to ensure optimal legibility   
There is no maximum size limit  Below 28 px  only the logo icon should be used

120 px

96 px

72 px

56 px

40 px

28 px

20 px

colors

The logotype is available in two official color versions
The dark blue version should be used primarily on white backgrounds
The white version should be used primarily on dark or colorful backgrounds
A monochrome black version is recommended when a more discreet brand 
presence is required  such as in partnership contexts

social media, app icon & Fav icon

Across social networks  apps  and favicons  the icon should appear within  
a square  squircle  or circle  using the brands  primary colors and patterns  
for consistent recognition
For favicons  a simplified version with blue tones and a larger logo is 
recommended to ensure legibility

publications
464

followers
4 1

9:41

MON

10
CardNexus Calendar Photos Camera

CardNexus Mail Notes Reminders Clock

cardnexus.com
News TV Podcasts App Store

Don’t

The CardNexus logo must never be distorted or misrepresented
The examples below illustrate prohibited logo treatments

Maps Health Wallet Settings

Weather Stocks Find My Home

DON’T place the logo in a title block. DON’T add border strokes or any effects to the logo

Your App

DON’T alter the logo’s structure.

􀊫 Search
DON’T alter the proportions / ratio of the logo.

DON’T alter the proportions between the logotype and the icon. DON’T alter the space between letters.

Colors

main colors

The brands  primary colors are centered around an electric blue
Dark blue  black  and white ground the identity in a refined and modern 
aesthetic

Brand Blue Blue-600 Blue-700 white

#FFFFFF

Dark blue

#191353

Black

#4F4CFF #3F2FD0 #3527AE #000000

secondary colors

A vibrant  pop-inspired secondary palette complements the primary colors  
adding freshness and energy to the identity

yellow pink blue-500

#F5C716 #FF4DFF #9097FF

shades of blue

A third palette  composed of a broader range of blue tones  allows for greater 
brand variation  It is primarily used for background colors in web applications

Blue-50

Blue-500

#F6F6FF

#9097FF

Blue-100

Blue-600

#EBECFF

#3F2FD0

Blue-200

Blue-700

#E0E2FF

#3527AE

Blue-300 #CCCFFF

Blue-800 #CCCFFF

Blue-400

Blue-900

#ADB3FF

#05031A

colors combinations

Color pairing requires careful consideration  as some colors naturally work 
better together than others  Below is a selection of recommended color 
combinations

tag white

Title 
white
Text White Opacity 70%

tag white

Title 
white
Text White Opacity 70%

tag white

Title 
white
Text White Opacity 70%

Button white Button white Button white

tag brand blue or secondary colors

Title 
dark blue
Text Dark Blue 70%

tag brand blue or secondary colors

Title 
white
Text White Opacity 70%

tag brand blue or secondary colors

Title 
white
Text White Opacity 70%

Button Bland blue Button brand blue Button brand blue

tag dark blue

Title 
dark blue
Text Dark Blue 70%

tag dark blue

Title 
dark blue
Text Dark Blue 70%

tag dark blue

Title 
dark blue
Text Dark Blue 70%

Button dark blue Button dark blue Button dark blue

Typography

Enter 
the nexus

Headline typeface

The headline typeface  Heading Now Narrow 57 XBold  gives the brand a strong 
and dynamic identity Its sleek  italicized yet bold design creates a harmonious 
contrast with the logo

download Heading 
Now 57

Narrow 
XBOLD

body text typeface

Inter  the body text typeface  is free and optimized for digital use across web 
and app environments  Its clean  linear design conveys a modern  tech-oriented 
identity

download Inter
Regular 
Semi Bold 
Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz  
0123456789

hIerarchy

Typefaces should always be used dynamically and with contrast to express  
the brands  unique identity B elow are suggested font styles for headings Heading 01 Heading Now 

5  Narrow XBold

Font Size

88 px

Line Height

85 %

Letter Spacing

-2 %

Heading 02 Heading Now 

5  Narrow XBold

Font Size

64 px

Line Height

85 %

Letter Spacing

-1 %

heading 03 Heading Now 

5  Narrow XBold

Font Size

40 px

Line Height

85 %

Letter Spacing

-1 %

Heading 04 Inter

Medium

Font Size

32 px

Line Height

150 %

Letter Spacing

-3 %

Body Text 01
Inter

Medium

Font Size

24 px

Line Height

130 %

Letter Spacing

-3 %

Body Text 02
Inter

Medium

Font Size

20 px

Line Height

140 %

Letter Spacing

-3 %

Body Text 03
Inter

Medium

Font Size

16 px

Line Height

140 %

Letter Spacing

-3 %

Small Texte
Inter

Medium

Font Size

14 px

Line Height

140 %

Letter Spacing

-3 %

Don’t

The examples below illustrate prohibited typographic treatments

enter 
the nexus

e n t e r 
t h e  n e x u s

DON’T alter the line spacing. DON’T alter the letter spacing.

Enter 
the nexus

Enter 
the nexus

DON’T write headings in lowercase. DON’T use multiple colors.

Enter 
the nexus

Enter  
the nexus

DON’T add an outline to make the text appear bolder or thinner. DON’T use a different typeface.

substitute typeface

For communication tools that do not support custom fonts Google Slides  
newsletters  etc  Barlow Condensed is designated as the substitute typeface  
It should only be used when Heading Now is not available barlow 

condensed

Extrabold 
italic

iconography

Patterns

Patterns are a key element of the brand identity Th ey convey energy through 
overlapping shapes  drawing inspiration from both magical references 
lightning  clouds  and organic  animal-like forms  Their elongated  bold 

structure gives the brand a dynamic and energetic presence  acting as a visual 
booster within a flat 2D environment
These patterns are highly adaptable  with variations in composition and color 
ranging from light to dark tones  They may also incorporate the brands  
secondary pop colors  allowing for rich and diverse applications that reflect the 
variety and depth of TCG graphic worlds

download

icons

The icons feature a bold  distinctive graphic style  Built from sharp  straight 
lines  they express the energy of CardNexus and reinforce the brands  visual 
universe

download

Shapes

This brand supports an infinite range of layout possibilities
Within a bento-style layout  blocks may be broken  shifted  and rearranged to 
express the brands  electric energy Pattern overlays  elements breaking out of 
the frame  subtle perspective shifts  and drop shadows are encouraged to 
create a dynamic visual language full of energy and motion

New card
New achievement

You have completed 
15 CGU card trades.

applications
WEB SITE

visit

SOCIAL MEDIA

download

CardNexus
28 Sep 2026

CardNexus
28 Sep 2026

CardNexus
28 Sep 2026

History
This card’s heating up!

guess the card

Weekly Movers 🔥

The cards everyone’s talking about and trading fast.

Check what’s hot (and what’s not) in the Nexus this 
week. Which one’s in your deck or wishlist?

Think you can guess this card? 👀

Only real collectors will know…

Watch the clues unfold and see if you can spot it before 
anyone else. Drop your guess below!

Every card has a story. 🕰️

This one changed the game, literally. From its first print 
run in 1998 to its rise in the market, here’s how this 
legendary card became part of TCG history.

google deck template

download
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https://www.dropbox.com/scl/fo/eifjjhh5h5a70z5katdvi/AKlWtSvwl0QYD5IplYJ46h0?rlkey=gb7tzpxy3adldpmc0w7juqwq4&dl=0
https://www.myfonts.com/fr/products/57-extrabold-italic-heading-now-254689
https://fonts.google.com/specimen/Inter
https://www.figma.com/design/mEfDdZc1ekXnCfGT5lsGOc/CardNexus-Deploiement?node-id=76-925&t=SPcJiephXFwaT3w5-1
https://www.figma.com/design/mEfDdZc1ekXnCfGT5lsGOc/CardNexus-Deploiement?node-id=100-179&t=SPcJiephXFwaT3w5-1
https://www.figma.com/design/mEfDdZc1ekXnCfGT5lsGOc/CardNexus-Deploiement?node-id=76-39&t=SPcJiephXFwaT3w5-1
https://docs.google.com/presentation/d/12-VW_N2EqY53CSv3qgDDOoC2_O9mKWyUoi5m7PCeGtk/edit?usp=sharing

